
 

Crisis Management    
It’s never pretty, but crisis management is a very real necessity for businesses and 
their external communication efforts. If there’s a conversation swirling around or 
about your company and it’s centered around negative press, misinformation, or a 
potential business threat, you not only want to know about it, but you want to be 
able to respond. 

Using the Radian6 platform, you’ll be able to find results talking about your company, 
in real-time as they’re discovered on the web. Timely results mean that you can 
respond quickly and nimbly in the event of a crisis. 

Using the Topic Trend graph, you’ll be able to watch the buzz around a particular 
topic over time, not only seeing the volume of relevant posts at each point on the 
timeline, but visually capturing the ebb and flow of conversation to see when the 
topic starts to fade, and whether or not it gets picked back up again in the future. 
Layer in analysis by negative keyword, so you can find the ones lining up with your 
brand or topic, and drill down into those posts. 

 

With each post in the River of News, too, you can see the sparkline graph to know 
when a particular post hit, how much attention it’s getting, and see the volume of 
comment and reaction to it online. That information empowers you to know which 
posts need priority engagement, and which sites and authors are contributing the bulk 
of the dialogue so you can reach out more effectively to influencers in the 
conversation. Also, sort by comment count to get an idea of the posts generating the 
most dialogue. 



 

 

In addition, use the influencer widget to get an idea of the most resonant voices and 
sites around the topic you’re monitoring and responding to. Understand whether the 
influencers are major media outlets, industry blogs, or individual consumers, and plan 
your responses and follow up communications – for audience, tone, and information 
needed – accordingly. 

 

Want to know how far a particular topic is spreading in the Twitter community, for 
instance? No problem. Use your Topic Analysis widget to look at your results by 
Twitter follower count, and know incrementally how many networked followers may 
be paying attention to tweets on your relevant topic. You can also quickly learn what 



 

types of media are carrying most of the news; just segment your Topic Analysis widget 
by media type, allocate your response resources accordingly, and participate in the 
conversation where it’s most active. 

 

By understanding the bigger picture around an emerging issue with Radian6, you can 
deploy your communication resources efficiently, respond using the tools and sites 
where the conversations are taking place, and better address the real-time concerns 
and comments of your customers and community. 


